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Cassandra Craven,  
Social Media  

Manager

● Over a decade of experience 

creating organic social media 

content. 

● Specializing in community 

management, influencer relations, 

content creation, social strategy, 

and analytics.

● Past includes producing and 

managing social media content for 

two Emmy-nominated TV series 

and the 2018 top-grossing films, 

Aquaman and Marvel’s Venom.



● Build A Presence

● Grow & Manage 

Your Business

● Best Practices

● Aquaman 

Campaign

Agenda 



● What Makes 

Your Product 

Stand Out

● Create Stories

● Plan Content

Build A Presence



What Makes Your Product Stand Out

Brand 
Voice

Strong 
Visuals

Create 
Recurring 

Posts & Events



Create Stories

Make Your 
Stories 

Interactive 

Post
User-Generated 
Content (UGC)

Share 
Time-Sensitive 

Deals & 
Discounts



Instagram Story ProTip

Matthew 
Kobach: 
Head of 

Social Media 
at NYSE



Plan Content

Engage ExciteEducate



Grow & Manage 
Your Business

● Messaging 

With Facebook 

Page Inbox 

● Insights

● Facebook 

Groups



Messaging With Facebook Page Inbox 

Set Greetings, 
Instant Replies, 
Away Messages

Monitor 
Trends

Be 
Responsive 



Insights for Facebook 

Activity 
Metrics

Post & 
Audience 
Insights

Discovery 
Metrics



Insights for Instagram

Content 
Metrics

Audience 
Metrics

Activity 
Metrics



Facebook Groups

Help Members 
Understand 

the Purpose of 
the Group

Tag People 
& Comment 
On Posts By 

Members

Pose 
Questions 

to Your Group



Best Practices

● Frequency & 

Creativity

● Locations & 

Hashtags

● Safety



Frequency & Creativity

Be 
Consistent

Make It 
Fun! 

Post A Variety 
Of Content



Locations & Hashtags

Use Hashtags 
to Make Your 

Content 
Discoverable

Tag People 
& Accounts 
to Expand 

Reach

Use Location Tags 
to Connect with 

Shows, Events, or 
Places



Safety

Enable 
Two-Factor 

Authentication

Customize Filter 
with Specific 

Words, Phrases 
or Emojis

Turn On 
Comment 

Filters



Aquaman 
Campaign for 
IMAX Studios

● Reasons To 
Believe (RTBs)

● Creative
● Engagement



Aquaman In IMAX: Reasons To Believe 

Visual 
RTB

Immersion 
RTB

Sound 
RTB



Aquaman In IMAX: Creative

Cinemagraph Carousel



Aquaman In IMAX: Creative

New Year Tie-In



Aquaman In IMAX: Engagement

Aquaman Premiere IG Story



Key Takeaways

● Stand out from the 

crowd and tell your 

brand’s story.

● Be engaging and 

communicate with 

your customers.

● Always adhere to 

Best Practices.



Connect 

With Me

● Facebook:     

Cassandra Craven

● Instagram: 

@Cassandra_Craven

● LinkedIn:       

Cassandra Craven



Thank You


