How To Apply Big Brand
Social Media Tactics
To Your Amazon
Business

Cassandra Craven, Helium 10,
Social Media Manager




Cassandra Craven,

Social Media
Manager

N

Over a decade of experience
creating organic social media
content.

Specializing in community
management, influencer relations,
content creation, social strategy,
and analytics.

Past includes producing and
mManaging social media content for
two Emmy-nominated TV series
and the 2018 top-grossing films,

Aquaman and Marvel's Venom.



Build A Presence

e Grow & Manage
Your Business

e Best Practices

e Aguaman

Campaign



......... e What Makes
Your Product
Stand Out

e Create Stories

e Plan Content
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~ What Makes Your Product

Brand Voice Create Recurring o Strong Visuals
Posts & Events



Make Your Stories Share | Post

Interactive < Time-Sensitive . \" User-Generated
Deals & Discounts \ Content (UGC)
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Instagram Story ProTip

Matthew
Kobach:
Head of
Soclal Media
at NYSE
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Matthew Kobach @

@mkobach

Head of @NYSE Social Media (+@Bakkt and
@ice_markets) « Mostly tweet observations about
life disguised as observations about marketing,
content, and creativity

® New York, NY (& instagram.com/mkobach
B Joined November 2013

3,094 Following 16.5K Followers

Followed by Twitter Marketing, Matthew
o A Brennan, Lauren (Feldon) Breen, and 3.
Tweets Tweets & replies Media Likes

¥ Pinned Tweet
@ Matthew Kobach @ @mko... -11/11/19
| tweet about marketing, content, and
creativity because | like talking about
marketing, content, and creativity

DMs are always open
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Tweet

Cassandra Craven @CravenCas...- 3m
@mkobach I'm giving a workshop
presentation on creating organic social
media content (mainly IG stories) to drive
business to Amazon product listings.
What's your #1 best tip for creating an
engaging Instagram story? I'd love to
quote and shout you out! @ &
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Matthew Kobach @
@mkobach

Replying to @CravenCassandra

Create everything natively. The more
highly produced an IG story is, the
less views | get. So only use a mobile
video/pics, and the fonts/features
within the platform. Also, never put
too much text on screen. At most
one sentence, and even that feels
too long most times




Excite
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e Messaging
With Facebook

Grow & Manage Page Inbox

Your Business e Insights
e Facebook

Groups
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Be Responsive > Set Greetings, \elalive]@N¢=Tale S
~ Instant Replies,
Away Messages
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Post & Audience
INnsights




Content Metrics Audience Metrics



Help Members
Understand the
Purpose of the
Group
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Questions
to Your Group

M Tag People
& Comment
On Posts By
Members




Best Practices
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& What's on your mind?

Stories

e Frequency &
Creativity

e Locations &
Hashtags

e Safety
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Frequency & Creativity

Be Consistent Post A Variety Make It Fun!
Of Content
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Use Hashtags to

Make Your Content to Connect with

Discoverable

Locations & Hashtags

Tag People
& Accounts
to Expand Reach

Use Location Tags

Shows, Events,
or Places
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Home
About
Posts.
Photoy
Videos
Offers.
Communyy
obs.
Evonty.
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Our story

Austinis 5 1ac), Ntrepraney, speaker,
Vavel junkie, and prene of May a
Proo,

{

e DIsh your story 15 o People mocy
2DOUE YOur busingay.

: Filter with
Customize
Turn On Comment = Decliicionde
-Factor
Enable Two

ilters Phrases or Emojis
Filte
Authentication




e Reasons To

Aqua.m an Believe (RTBs)
Campaign for .
IMAX Studios 7 e Creative

2 . e Engagement
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Aquaman In IMAX: Reasons To Believe

Visu

Sound
RTB
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Aquaman In IMAX: Creative

Cinemagraph Carousel




Aquaman In IMAX: Creative

New Year Tie-In

DIVE INTO THE o

NEW YEAR | AQUAMAN




Aquaman In IMAX: Engagement

Aguaman Premiere |G Story

Aquaman 48w

Describe

@aquamanmovie in :

threg wor V"




e Stand out from the

crowd and tell your

brand’s story.

Key Ta keaways Be engaging and

communicate with
your customers.
e Always adhere to

Best Practices.




Connect

With Me

ﬁ Facebook:

Cassandra Craven

r@ Instagram:

@Cassandra_Craven

m LinkedIn:

Cassandra Craven




Thank You




